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Elementary educators have realized in recent years
the life-long importance of developing students' economic
decision-making skills. Many maw include economic education in the
curriculum. This annotated bibliography was developed to support and
encourage these efforts and to bring to educators' attention some of
the excellent materials available to introduce students to the world
of economics. Materials provided by professional publishers were not
included because of the broad advertising and distribution mechanisms
already in place for those items. Rather, only those supplemental
print materials, teaching kits, microcomputer disks, and
audio - visuals that are available nationwide from companies and
organizations whose primary business is not the production and sale
of educational materials were included. An effort was made to assure
that the materials included could be used to teach economic concepts
objectively and effectively. Thirty-eight classroom materials and six
curriculum guides are included. For each a short description is
given, the address of the producer is provided, the appropriate grade
level from K-6 is indicated, and the economic concept areas covered
by the material are noted. A chart identifying grade level and
economic concepts covered is provided to help one quickly locate
materials appropriate to a given class. The evaluation form used to
select materials for inclusion in the bibliography is appended.
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Economics plays a major role mall ot our lives. It is how we earn, spend, and save our money, and
the way we identify what we value most. It helps us det.ide how we spend our time anti abilities. some-
thing important to even the youngest child in elementary school. In its most basic form, the study of
economics is the study of how we live and make decisions.

Because economics was for many years assumed to be a highly theoretical pursuit filled with com-
plex charts and equations. it was most frequently taught in college classes and occasionally in high
school. In more recent times, however, elementary educators have realized the life-long importance of
developing students' economic decision-making skills. Many of you are now including economic educa-
tion in your curriculum.

To support and encourage these efforts, the Federal Reserve Hank of Chicago developed this bibli-
ography to bring to your attention the excellent materials that are available to introduce your students
to the exciting world of et °mmics. We did not attempt to include all economic education materials for
kindergarten through grade six. Materials available from professional publishers were not included
because of the broad advertising and distribution mechanisms already in place for those materials.
Rather, we have included only these supplemental print materials, teat hing kits. microt.omputer disks,
and audiovisuals that are available nationwide from companies and organizations whose primary busi-
ness is not the production and sale of educational materials.

A key objective' of the project was to assure that the materials included in the bibliography can be
used to teach economic concepts obu'crively and effectively in the classroom. To this end, we invited
the Illinois Council on Economic Education to oversee the process of evaluation and selection of mate-
rials. John Lewis, Executive Director of the Illinois Council on Economic Education, and Sue Peterson.
Assistant Director brought insightful, effective management to this c ritual facet of the project. Specifi-
cally, they helped establish the c riteria for soliciting materials and examined all the submissions to
determine if the economic con( opts being taught were presented objec tively and understandably to
students in grades The Count it bawd its ciSSPS4M4'111 on the Joint Council on Economic him alien's
list of basic economic cone (Ins found in Master Cutric Moire C.-aticit. in Icrinomics fon the Nations
Schools---, A framework ion Teat hing I conomics: tiasir Conepts. The concepts were grouped into six
content areas and art' listed in the appendix.

The Illinois Council also selected and «ndinated the activities of an advisory c ommittee, com-
prised at economists, elementary teachers, st hoot Curriculum directors, and university professors ot
education, that provided invaluable assistance and guidance' to the project.

1he advisory committee developed the instrument that was used to evaluate the materials. reviewed
the evaluations submitted by teat hers as well a" the' materials themselves, and math- the final judgment
about whit h ones were int hided in the bibliography. The members of the advisory committee were:

Reber t Gtr r v
Wheeling Community Consolidated St hool )istrit t 21
Wheeling. it

Mara Smoot
Communit 'nit St heel Distr t

Algonquin, It.

Dwight I lall
munnt Purl-x.1 t Public tit heel Dist' it t 57
Niount Prospe(t, II

tVil)111111

011111)11 nit% I. nit St hool DDistr it t 30(1
DtlfititP, tt

E)r, Waher Vternit k
Northern Illinois t nivel sit s
Delsalb,



Finally, elementary classroom teachers provided their practical expertise. tising the evaluation form
developed by the advisory committee la eopy of which is me hided as on appendit.), twei teachers evalu-
ated ear h teaching aid on the basis of how effectively it eould he used in the t lassioom recommended
whether the material should be included in the bibliogr auk and determined the grade level and sub-
ject areas in which the materials «Add be used. I vat hers assisting with the materials et aluation were:

Mary Boucher
Indianapolis. IN

Denise Corbin
Davenport, IA

Marsha Foley
Indianapolis. IN

Kathleen !lord
Davenport, IA

Bet nar d Blew et
Indianapolis. IN

l-ern Feiner
Indianapolis. IN

Gar v Gra\
Algonquin. II

DI. lilt-en t lithe
Sheboygan, !AI

Mar lene I Iodgdo.) Mary I an( ashire
Plymouth, WI Carmel, IN

Roy Eiljigrt'n
LeClaire, IA

John Malov
Indianapolis, IN

Sandra Moss
Indianapolis, IN

Alice. 013rien
Chic ago t lerghts. II

Jan Russell
Clare, MI

limb Simpson
Indianapolis, IN

VanCaincly
Davenpor t, IA

Jeanette Nlae Mende)
ttlilwaukee. WI

Isathryn Nit't edit h
Indianapolis, IN

Ivathv It/filler
Indianapolis, IN

Paul Pathien
West Allis. WI

Dr. tvlar k Sc hug
Milwaukee, WI

Georgia I ion le
,Algonquin, II

Mary Nash %Aare'
Chic ago I leights. II

In addition). we thank Charnelle Lewis for or gani/ing and e ompil.ng tlw information submitted by
the evaluators.

In an effort to insure the bibliography's ontinuing usefulness. we plan to update it periodie ally. to
help us improve future editions, we would gi eallv appree MUt ti;TIMICIIts tin Iht bibliography.
materials it lists, as 'ell as your suggestions for other items to lw included.

Public intro mation Center
ederal Reserve Bank of ( hie ago

230 S. I aSalle Street
Chit-ago. II 60604
lel, (312) 322-5109



Materials in this section are arranged numerically. To help
you quickly locate materials appropriate for your class,
refer to the "GL. ide to Classroom Materials" on the follow-
ing pages. Materials .tre listed there by grade level and
include the economic content and subjects in which the
materials can be used effectively.
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A CENTURY OF ENTREPRENFURS

Poster, 22- x Fret' to Mutat...,
Pictures six twentieth r entuty entrepreneurs (George I. Johnson, C.
Wilson Harder, Bette Graham, Margaret Rudkin, Ray A. him . and
Henry ford) arid gives a short biographical sketch of eat h. No
teacher's guide.
1981.

National f eider ation of Independent Business Researc h
and Edut anon F windation

150 West 20th Avt-nue
San Mateo, CA 94403

STUDY Of MANCHESTERPAST, PRESENT, AND FUTURE

Instructional unit. 5 pp. Free (send sell-addressed stamped envelope )
t'sing ma,ri.4s available from a local niuseum. trait et )rlomic
development of Manchester,, CT. Provides framework tort (immun-
ity economics projert for other lot ations. Needs local adaptation.
No date.

Connet tit Lit Joint Council on It onomi( Iducation
Division of Extended and Continuing Education
11-55 University of Connecticut
Storrs. CT 06268

LETTER FROM LINCOLN

Article. 1 p. 1 rev (single copy: reprint permission granted)
Copy of a letter written by Abraham Lincoln to his stepbrother
regarding money. t unlit, and the benefits ot labor. Presents a spe-
cific point of view related to public policy issues. Students should
have substantial economic background borne disc ussing issues that
are raised. No teacher's guide. No date.

Foundation for h ()mimic I duc anon, Inc.
Irvington-on-Hudson. NY 105.3.3

Grade ievei

Economic Content Areas

Mat het

It oi )14.1)1

conomit S%,,tern,,

kt't Sstem

fiasit I« ',mini( oblem



Grade level

Economic Content Areas
WE'RE MORE THAN JUST FLOWERS: A CASE STUDY OF
HALL'S FLOWER SHOPS, INC., FOR STUDENTS IN THE
EARLY GRADES

Instructional unit. 49 pp. $2.()0: free to Georgia Ica her 4

tIses a case Ot I fall's I lower Shops, in Georgia, to deyeltip the
basic economit con( epts rsourt es, sk art ity, ision of labor . and
opportunity tost. Highlights decision-making in the growth of a
small business. Unit includes eight readings, and nine lesson plans
with objectives. vot abulary, pr edures, and bibliography of books
and AV materials. 1982.

Georgia Council on Economic Education
Lawyers Title Building - Suite 940
30 Pryor Street
Atlanta. GA 30303

ANNUAL REPORT FOR YOUNG PEOPLE

Booklets. 16 pp. each. 1 rev
Using narration and an annual report lomat, each ot the nine
reports lot Uses 00 an economic tont upt and the related business
tulhAties of Signal Companies, Int . Liken together the reports de-
scribe the operations of a «moans., the etfects ot savings and
Investment, and inflation, Unless verified, will send only 1981
annual report. No teachr's guide. 1973 to 1981.

1973horn Garbage to inergv
1974Cleaning Coal and Cutting Waste
1975-1he Big Pie (The effects of sayings and investments)
1476 -1 he Golden Goose (1he importance of profitij
1977Tom's Balloon (The effectiveness of the tree enterprise systyrri
1;r7iiT he Kingdomot lid Thy Ole( t of low pi oductiyity on inflation)
1979Aii«.'4 Big Story (The 0-ftect of waste on inflation)
1980The Money Machine (The effect of the money supply on

inflation)
1981--lhe SurreN (International trade)

Signal Companies
Liberty Lane
liampton. NH 03842

1.3asit onornic Problem

it (month Systems

tviarket System

Bask f:t onomic Problem

MVdStitt'1114411 of t«nionly

Government

tt onomit Systems

Money, Credit and Iinancrail
SysiVIT1

Xlarket Systt'Ill



HOW WE LIVE

tirade level

iconomit Content Areas

Booklet. .39 pp. $1.00 tt
I. black and white photographs and simple text to explain several
basit economic principles. Raises many is,nues tot disc ussion. Hest Bosit (Arm ?wit Piob
used with rcivant ed sixth graders or older. teat her's guide. 1976.

Clover nment
The American Economic Foundation Headquarters

for Simplified tconomics
1215 lerminal Tower
Cleveland, Olf 4411.3

COMMON CENTS

Ten videocassettes (15 min. eat h) $125 for each program
Presents economics .1S at part of t hiltiren's daily lives, kr( using On
people's interdependence. Uses puppets. animation. music . and Basit l.t °mimic Problem
dramatization to reinforce concepts and stimulate class discussions.
Teacher's guide includes a program description, objet dist us- Nleasut einem of f t on my
sion questions, and class activities for eat h program. 1977.

Ft OtIOritit S);qerflt,
Program Titles
Trading (Interdependence: ex( hank') Money. C redit and Financial
Producers and Consumers (Reasons people work: iecome) Sistem
Choices (Decision-making: opportunity cost and tltie-otts)
Prices (Determination!, Of prices: value and competition) Market Ststem
How Money Works (1 unctions and forms of money)
Wants arid Needs (Wants vs. needs: the effects of advertising)
Credit (Responsibilities of using t milt; planning and budgeting)
Banking (Functions of financial institutions: interest on savings

and on loans)
Jobs (Employment: unemployment: unions)
Production (Division of labor: profit)

Agency for Instructional television
User Services
Box A
Bloomington. IN 47401

DRAGONS DECIDE

Coloring booklet. 16 pp. $0 30 1 2
Illustrates scarcity, decision-making. saving. specialisation, ind
interdependent c' through a story. The Dragon faintly needs a WWI basic Icotionlit Pr Oble111
castle but can't afford a new one. teacher's guide includes back-
ground information anti discussion questions. 1982. Measurement tot I It ()norm

American Enterprise Center
Media Center
P.O. Box 1849 itonomit Systems
Jackson, MS 39205

16



TRADE-OFFS

Available. in nv ten mats: videca asseties, and 1(1 own c olor tilnis.
(Haft' he at ailable It throug,11 lttur State Count il 011 t 01)011111

1 due tili011.) $150 pet title' tot 1 Ith aksette: $300 pH title lot 16 01111
film
Using dr .-ritiat ir.0 ion and spec ia1 visuals. eat h tut the fifteen prt)t;talnl.
illustrates a Iundamental cn.ornic e I mphasiips onomir
print iples and reasoning pro( esNUS, and introdue es unresoke.cl
prok)lems to stimulate disc LISSiOn artcl tollcm -up at fix it ies. *Ivo( het 's
guide includes objectives. program summaries, disc ussion ques-
tions, and activities. See 313 tor filmstrip adaptatio n:197B. or instr -

ional unit% based 011 Trade-Otis, Aso We 27 histr111111nal
for ft ()mimic trim arion. and -CirrhtiffIt't I t 000mit 001 i./017

ing --Cita( air CC1 Omit oltIrri C;tiitli. It or le onornir OM/
COS lstlfilel f (ItIrdlitlf7.

Lesson Titles
1Choutt (()p))01111111IN t OSI1

2Malt 0101 1)et ides (Personal det
3 %/kJ,. Dec kit, (Sot iai de( ision-mak Mgt
4--Give and lake (lrade-otts among goals)
5-1 ess and More (Inneasing ochre tivitv)
6Working together (Specialit anon and di\ iSi(111 01 labor)
7[)oes It Petv? (In% estment in capital goods)
It-learning and Earning, (Investment in human goods)

Nionev? (Voluntary ex( hang())
10-10 Buy or Not 10 BUY 1Buvers and market
11-10 Sell ot Not To Sell (Sellers and market scippl0
12- -At V%'halt Prir, e? (Market c leaf log pr it est
13.---1ow Could that I lappet)? (interdependent o of market pot es)
14Innocent Bystanders it'slarket intervention: Redo( nig

indirect c eras)
15-11elping out (Market int or% ention: tin teasing mono( t 11441110%r

Agent y for Ins!' in-lional 'tele% ision
Box A
Bloomington. IN 47401

THE TALE OF THE LITTLE RED HEN

(rt Ode lei, el

I t 0:10t111L (intent AIIYS

4

Basic I t ononlii Pt oidoni

\10.ISIII(.1111.0t tit t e lei om%

Genet )111C111

1c onomit Systems

Mono. Credit and I inane +al
systeill

Nlor Let SN stem

Attic le. 1 I). 1 tee 0,ingle I c71)%: reprint permission granted/ i 4 5

Using the throw( i a table. presents a theoiv that est essi 4' iar,ititiii
will decrease proctor lion levels. Into!. oration given reters to 1%1. (If )evtnnwnt
PreNvots peuttit point ot l it '1% I() 1)1.1 Hit 0014 l 1`0,1)('S

Student% should have substantial economic bat kgrotind bnne de, 14 I0100111

ussing issues that are 'diced. No teac her's gunk.. 19:71.

Market Nqirn
I ()Iitiation tor It onomic Iduc anon. hic
Irvington-on-I truism'. NY 105 43



KEEPING UP WITH THE JONES'S KIDS:
A CASE STUDY OF THE LITTLE PEOPLE FOR
STUDENTS IN THE MIDDLE GRADES

lnstrut tional unit. 30 pp. $2.00: lose to Georgia teachers
t'ses a case study of the development of -1 rule People- dolls to
teat h about the market system. tlighlights, supply and demand, ;:ind
equilibrium pi it r. 1.'nit includes five readings and eleven lesson
plans vvith oiler lives. plot taunts, and study questions. 1983.

Georgia Council on Economic hint ation
I &AWES idle Building - Suite 940
30 Pivot Street
Atlanta, GA 30303

A GOOD SPEECH

instructional unit. 24 pp. $2.50
Using an illustrated reader, tot uses trn 4 ()mews ounty govern-
ment, taxation, opportunity t ost and citi7en involvement. By pre-
paring ,Ispeech to be deliveted to the t aunty board, a student learns
that government leaders, like individuals in the private sem'', also
confront the problem of sc 'Feat her's guide inclutit, obiet -
lives. key tont epts and teat hing suggestions. 1983.

Centel for the Development tit I t onomit I titic anon
School of Wu( anon
University of the Pat ilk
Stot kton, CA 95211

THE LIFE OF A DOLLAR BILL

!warm tional unit. free
Introduces the basic need tor m)ney. iind the yin olio flow 4)1

restrain es between households, bliSifit".SVS. government and finan-
c ial institutions as told by Mr. Dollar Bill. Unit int lodes 25 4-page
c tunic booklets. a 20- v 35" poster, and 'eat he'r's guide outlining
goals, vocabulary, and diSt'lli011 tilit'StiOrt4. 1983.

Federal Reserve Bank of New 'cork
Publit Infot mat km Department
33 1 iberty Street
New York, NY 1004 5
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THE ELEMENTARY ECONOMIST

Newsletter. 12 pp. $15 subscription
Contains tested classroom units written by teac hers, designed to
bring economic themes into the elementary classroom. Includes
objectives and activities for each unit as well as drawings and samples
of games. Published fall, winter, and spring.

Joint Council on Economic Education
2 Park Avenue
New York, NY 10016

THE WORLD OF WORK

Audiovisual package inc luding filmstrip (7 min.. color) with audit,
cassette. Free' to educators
Using an imaginary steel-producing community, explains various
types of jobs, focusing on where and why people' work. /vat her 's
guide includes activities that highlight the' spec ialirration and inter -

dependence' 01 jobs in a community. 1983.

American Iron and Steel Institute
Education Cooperation Services
1000 16th St.. N.W.
Washington, D.C. 20036

AN EDUCATOR'S GUIDE TO THE THREE Es:
ENERGY/ECOLOGY/ECONOMICS

Booklet. 23 pp. $1.00
Illustrates the' interrelationships among energy. ee ()logy and et ()-
navies. Teacher 's guide includes teaching suggesticms, -hands-on'
activities, interdisc iplinary piojeds, and ac tivity sheets,. VIti().

Consumer information Services
Sears, Roebuck and Co.
D/703 BSC 40-Ott
Sears Tower
Chicago, IL 60684

Grade level

Utonornit Content Areas

k .3 4

Hoek It otitinui
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ro Systems

N tones , Credit and I inane ial
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Market System
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INTRODUCING ECONOMICS

Booklet. 5!.. pp. Free (first 11111C copies) 30.50 vat h nen 01 1110/0
OW lint', many hasit e«)nornic rorrt vitt.. whit h can by int r dot vtl in
glades h- 12. fat h t tint ept is tollowed by real-vt Id examples anti a
restatement ot the cont ept. 1982.

1 ethical Reserve Bank of Boston
Publications Department, 1-3
600 Atlantit Aenue
Boston, MA 02106

WHAT'S THE DIFFERENCE!

Cr ;Kits level

Ft onomit Content Areas

Basic itono,nit Problem

Mcasurement ot I; on( inn'

Goternment

Ft ott)mit Systems

Monet , (..t edit and financial
System

Nlarkyt Sstent

Poster, 17'' I: 21'. Ftvv to ethic mots 4

Illustrates, in c hart form, the amount of work time requited to buy
common items in five countries (U.S.A., U.S.S.R., United kingdom. Bask I t onomit Problem
F rant t'. and West Germany). Teat her guide int lodes bat kground
information and activities comparing c (O sot ialistic and Measurement of l conomy
capitalistic ec ()mimic systems. 1 requently updated. 1982.

Et onomic Systems
National Federatitm of independent
Business Research and Education Foundation Market Systvni
150 West 20th Avenue
San Mateo, C.A 9440.3

ECONOMIC EDUCATION IN MINNESOTA

Instructional units. 41 pp. (16 pp. tot elementary grades). $3.50
our teat her-developed award-winning units for elementary grades

dealing with energy. spending anti saving. t meets. and operating a
business. int lodes lesson plans and activity sheets. 1982.

Minnesota C mint it on I c.onomit Edo( ation
1169 Management and h onomit s Bldg.
271 - 19th Avenue South
University of Minnesota
Minneapolis, MN 55455

4

Basic I conomic Pic dilynl

Measor enient of Ft cm miy

Cowinment

It tlrnonit S steins

Nioney. Cu edit anti f inam led
Svstein

Niarket Sstem



C;ratie level

UMP'S FWAT, AN ANNUAL REPORT FOR onomic Content Areas
YOUNG PEOPLE

!mum firma! unit. 23 pp. } rev (first five reports) $0,60 eat h (six or 4
mote) $10,00 for it'd( her's kit (30 teports. and teat her guide)
Traces the development of a business from an original idea through
the nle of profits and scot kholder's dividends. Uses cannons, a
prehistoric setting. and humorous made-up words. 'Teat her's guide Bask 1 it onomic Problem
includes activities, a glossary, and an explanation of bask et onomic
education principles. 1982. Market System

Figgie International
Ftonomit. Educ ation Department
1000 Virginia Center Parkway
Richmond. VA 23295

A TWIN PURCHASE

Instructional unit. 20 pp. $3.50
Using illustrated reader. presents a stor v of individual decision-
making. Twin boys have different approaches to spending their
earned income. Illustrates wants, scarcity. trade-offs, opportunity
costs, and medium of exchange. Teacher's guide includes objet
fives, key on epts, and teaching suggestions. 1983.

Center for the Development of k onomit Edut. ation
School of Education
University of the Pacific
Stoc k(e)el, CA 95211

iE BIG BROWN BAG

3 4

Bali. Etonorific Problem

Instructional unit. 64 pp. $350 4 5 6

Provides an overview of where food comes from. how food prices
are determined, what it means to be a smart shopper, and related Basic Economic Problem
issues. tot uses on improving decision-making. Teacher's guide
includes purpose, cost ept development. organization, objectives, Money, Credit and Financial
activity sheets, and bibliography. 1981. System

Food Marketing Institute Market System
1750 K Street, N.W.
Washington, D.C. 20006



I, PENCIL

Article. 1 p. (single cop"; reprint permission granted)
Uses first person narration to illustrate spec ialization, division of
labor, and interregional trade. A pencil tells its own slot v of how it
was created from natural resources and transformed into a in4intaLit -
lured product. Advocates limitation of government services, Diffi-
cult vocabulary. Presents a specific point of view related to public
policy issues. Students should have substantial e«mornic bat k-
ground before discussing issues that are raised. No teacher 's guide.
1958.

Foundation for Economic Education, inc'.
Irvington-on-Hudson, NY 10533

THE ROAD TO ROOTA

Grade level

I c °mimic' Content Areas

It (MCKIM 5% sk,ms

Instructional unit. 6 ;,,p, to accompany Wishes and Ramhows, k 1 2 3

16-page comic book. free i:pecify number of c opies of Wi4res and
Rainbows needed). Basic f t orlonli( Problem
Illustrates the problems of scarcity and allocation of resourt es
through a story, in whit h colored flowers are introdut ed into a town Meastn (*merit it ()norm
without color. Includes background Information, activities,a game.
and glossary. 1981.

Federal Reserve Bank of Boston
Public ations Department, 1-3
600 Atlantic- Avenue
Boston, MA 02106

CHICK-FIL-A: A CASE STUDY FOR STUDENTS
IN THE EARLY GRADES

Instructional unit. 26 pp. $2.00; Free to Georgia teat hers
Uses a case study of the growth of Chick-fil-A, a restaurant t hair, in
Georgia, to teach economic c-onc epos. lot uses on det ision-making
and specialization. Unit includes nine readings, study que4tions, and
supplementary activities. 19133.

Georgia Council on Lc onomic Education
Lawyers Title Building - Suite 940
30 Pryor Street
Atlanta, GA 30303

Government

I «u Unit Ss stems

Money, Credit and I inancial
System

N1,01,1,1 System

Basic I onomit Problem

It oiunnit sst ems

Market S%stern



IDEAS AND ACTIlp !TIES FOR INTEGRATING ECONOMIC
CONCEPTS INTO ELEMENTARY CLASSES

Uollethon ot instructional units. 39 pp. $2.00
tntiolles ten classroom units t ovc ring al vat let% ot economic 44)11-
( (Vs. Suggests 411. ti% Hies ioni outlines ke% tom epts.4):)1e4 Ines. ,4nd
procedures. Sorne relate dit ct tIN to Mississippi Instor% or Inakt. spe-
c Mt tlerentes to the Gull coast. 1981

AITIVIit
Media Center
P.O. Box 1849
Jac kson. MS 39205

INSTRUCTIONAL MATERIALS FOR ECONOMIC
EDUCATION

Instrut tional units. 117 pp. $3.25
lApands the series "11.ide.()tts- ;See 9 and 18.) In pi m !ding addi-
tional instill( tional units. tot the iitst 1111)4' in ()grains. [vat I)1'7 't
in( !tides ()hie( tives. at ti ides, simulations. key tont epts, and pre-
and post-tests. 1941.

COLIMA On 1 t 01101111t I ducation
University of lima
Phillips Hall
Iowa City, I 52242

ONCE UPON A DIME

Audiovisual pat kale Inc hiding three filmstrips 110 Mill. V.1(211, r ()for
cartooni with assettes. $29.50
Using an irlidginaly Sot iet and h 1411101 (11411,14144s. pot ItaVs
roles that moey. hanks, and . central bank pla ill a nation's 1.4 on-

. Teat her 's goi414. int hides .141wII ies and questions toi betoit,
and atter viewing. 1982.

41'541q411 VP Bank 01 New Nork
Public Information Department
33 liberty Street
New York. NY 10045

Grade level

1.4. onornic content Areas

5 is

Has14- Is orioni Pioblern

It imomi !,N.qt.'li is

Motie) (.'redit and I inancial
SvSt(*(11

Nlar ket System

14.1514. I i 114lrm4 Pr o1)14`11)
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THE STORY Of WHEAT RAKES

(if aide lys

14 °noo( ( mem Areas

Instru( tionat unit. 21 pp. $2.50
Using an 1111.1S114Itt'd , shows the step in niotitit lion and
distribution 01 a breakfast c ere4.11. emphasizing the importance of 13.or I t inform( Problem
I onsumer t holt es in the mar ketplat yrs ision labor.
tea( hnolog,v. transportation and marketing. Tear her 's in 1u iv, 1.4 ontion, S4stems
()hie( lives, kev concepts, and inOt II( lions. P183.

Mai ki,t stem
Center for the Des elopn,ent 4,11
Economit E thic anon
hool Ethic alum

University of the Pin itit
Stockton, CA 95211

PIGGY SANK

Mit rot omputer game for use on Apply II, Is or Ile. $20.00
Focuses trn the dollar value of «rins and addition skills. As students
progress through five levels of &Hit ulty, they must ref Igniie t trip`
and add their values. /cachet'. guide includes objectives. key con-
cepts, activities, and pre- and post-tests. 1984.

Joint Council on I c onomit !dilution
2 Park Avenue
New York, NY 10016

NOT YOURS TO GIVE

Attic le. 4 pp. flee !single copy; ;flu jot perrnit.sion granted)
Contains a speech by Davy Crockett as member (if the tf.S. House of
Representatives, advocating a limitation on the government's right
to spend money. Difficult vocabulary. Presents a spec ific point of
view related to public- polio v issues. Students should have substantial
economic background before dist ussing issues that are raked. No
teacher's guide. No date.

Inundation for Economic Itfucation, hi(
Irvington-on-Hudson. NY 1053.3

1 2

«mown tsi stems

C.( ix r 'I 11



TIM BASEBALL GAME: A MARKET PLACE LEARNING
ACTIVITY

$5.40
`ses htn ing anti selling baseballs to teat h Arc nit suppi anti tivinand.

price, 1111(1 Int 411t14 1(it

hoito class to partic ipatt.). t ore sheet. and ganw dii tions. Ma%
need to he used plot e than once" boor e students understand col-
t epts. No toac heir's guide. 1976.

Figgie International
cnomic Iducmion Department

1000 Virginia Center Pallcka;
Richmond, VA 23245

BUSINESS IN MY TOWN: EVERYBODY'S BUSINESS

4.1.A leei

I A A/11%mm (Intent Alva,.

Ihisi( I t 11111111M I'1

\lone\ t edit anti I wan( ial
Svsreni

\ 1.1/IA11 SN stem

Audiovisual package int hiding filmstrip 112 min.. ()lot) vith audit,
c assent, and two booklets, Business in Our ( omnitinitl 124;p.) and
flow We ()tganize to Do Business in Ainvi {32 pp.) $25.00 Basit it onorni(
Illustrates the cliff ('tent roles of gmertiment, C ornmunitv '.4 1 r e

otgani/inions.,anci businptes. follows thit'(' 4111tit'111S WA)1king 1711 .1 t..st.nt'1111114,111

St hool projec t. 1 of USeS on difterence%. between .111 111(iI1i1111,4IIV-
t)4Y114111 InISit14."SS, a 1),A11I111.10111), Al c. nopetatie. and a r Intro, .1111)11. Et ( Svsrerris

het grinie t oniains 1() at tiity stle(11 in( !tiding objet ti% es. key
concepts. discussion quesatons and atiS1Ver S. 1981. \Luise! lAyslum

Arn4.ric an institute ni Cooperation
1000 Massa( husetts 'Nike 50/t
Wash i ngt t )t) , DC 20036

ECONOMICS ACTION PACK

Instructional unit. 14 pp. tee shile supplies Lea 3 -1

L'ses touiteen cartoon-format ditto masters 10 introdur 111.111,e1

.(ystern, emphasizing that t oilstones. choices attec t produc l,t,t1 dec 1- Basic 11 onoii P14,101911
%ions. Highlights st art itv, tat tors of produt Lion, oppoilunity
and supply mid demand. frac her's guide includes 4,1L1lient objet Nid I lief '61 vrn
fives, teat ping suggestions, and pre- and post-tests. 1(17b.

McDonald's Corpotir
Consumer Affdirs,
One Mt Donald's l'Id7.1
()alt t/Ok It 60521



THE ROLE OF TOOLS IN THE DEVELOPMENT
OF THE AMERICAN ECONOMY

Instructional unit. 3 pp. I tee
Using field 11ipS 4111ti 10( 41I 1111,1!1'11111 !Pal nil 1 VS 111 (.011nt.t lit 01, 114;11-

lights some ot the ettetts that tools had in the tie% elopment ot the
Native AM111( all ec °norm'. Cat) adapti'd 1(11 41St' in 01f1t't lilt 41-
110115, NO 1.14414%.

Conner tic ut )03111 CO14114 011 It 0110111it !Atli 4114011

Division of tstentied anti Continuing Hut action
U-5r Pflit:PtSitV COntit'tlit2111
Slot 1 0626/i

A KING OF LONG AGO

Ault Ie. 1 p. T lee topv; reprint permission granted)
Using the lot mat of a fable. illustrates that a king is no nitire entitled
to WA' force to grant privileges to one person than art, private
individuak entitled to t:t>t'rc e titht're against their will. Presents 44
specific point ot view related to publit poll( v issues. St udents should
have substantial hat kground before dist ussing is uvs that al(' raised.
No teat he'r's guide. 191)2.

()iitiation tor I column( ['taut iition, In
frvingtort-on-Illicison, N1 10533

HANGMAN WITH MR. M..- 'EY

Mit tot omputer garne tut list' 011 Apple II, 114 01 il. $20.00
I. the game "Rirignian.- t' 410111111(111.4 01 economit feints,
then has student identity and spell vac h teryi'seintonvni. leaf her ",
guide int luck's objecti es, definitions. and pre- arid post-tests.
19114.

Joint Count it It (month Min at 0,1
2 Park Akt11111'
New York, NY 10 rib

tit level
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TRADE-OFFS

Audiovisual package including ten filmstrips (18 min. each, color)
with audio cassettes. $116.50 for Unit I, $116.50 for Unit II, $136.50 for
Unit III, $339.95 for all three units
Adapted from the videocassette /film series Trade-Olf% (see 9),
emphasizes economic principles and reasoning processes, and
introduces unresolved problems to stimulate discussion and follow-
up discussions. Teacher's guide includes objectives, duplicating
masters, discussion questions, and activities. (For 'structional units
based on Trade-Offs, also see 27 Instructiena! materials for Eco-
nomic Education. and "Consumer Educativ.: Decision- making-
Grade 5" in CG1 Curriculum Guide for Economics and Consumer
Education.

Lesson Titles
Unit 1: Decision-Making

Filmstrip 1 - Choices
Filmstrip 2 - Making Decisions
Filmstrip 3 - Give and Take

Unit II: Productivity
Filmstrip 1 - Less or More?
filmstrip 2 - Why Specialize? Why grade?
Filmstrip 3 - Does It P:.??

Unit III: Buyers,
Filmstrip 1 -
Filmstrip 2 -
Filmstrip 3 -

Filmstrip 4 -

Sellers and Markets
To Buy Or Not To Buy?
To Sell Or Not To Sell?
Market Price
Problems With The Market

Media Basics
Larchmont Plaza
I arch mont, NY 10038

(;rade level

Economic C(Intent Areas

4 5 6

Basic Lconornic Problem

Measurement of iconomy

Government

Economic Systems

Financial System

Market System



CURRICULUM GUIDE FOR ECONOMICS AND
CONSUMER EDUCATION

Ten guides for elementary grades.$3.2... per guide: free to I:knit-la
teachers
Presents basic economic vont epts with consumer education
emphasis. Designed to fulfill requirements mandated b F kids
Free Fnterprise and Consumer Education Act of 1974, but requires
little adaptation to other locations. Activities use simple, inexpen-
sive materials. Instruction time for eat h lesson is 20-40 min.. and
teacher preparation time is 20-30 min. per lesson. Includes daily
lesson plans, student activity sheets, and suggestions kit audiovis-
oats. 1981-1983.

MoneyGrades K-1

66 pp.
Introduces bailer and money. Also covers savings and the tole of
banks. Includes eight lesson plans. Adaptable to beginning math
unit. 1983.

Goods and Services --G K-1

66 pp.
Distinguishes between public and private property, goods and
st'tVrt es. and wants and needs. Some lesscms use audiovisual
materials not included in guide. Includes twelve lesson plans.
1983.

Goods and ServicesGrades 2-3

44 pp.
Expands the definition of goods and WI vi( es to int lode then
production and purchase. Includes ten lesson plans. 1981.

MoneyGrades 2-3

49 1)1).
Focuses on the role of money, emphasiiing how it is obtained
through labor, and how it is used it) port base good; and seiyic es.
Introduces so arc ity. decision-making. banking. and budgeting.
inc lutes seven Iosson plans and a guide to a banking simulation.
1981.

ade level

Economic Content Areas

Money, Credit, and Finatu ial
System

Basic I c oric)rnic Problem

Basic I.t onornic Problem

i 4

fia,,it it e,nunoit Problem

Nione :edit and I Mani iai

system



Public and Private PropertyGrades 2-3
46 pp.
Adds taxation to the c cant epts e>t pr irate and public propel t . anti
goods and set yit es, to show the drtteient nit", ot the private and
publit sectors. includes six lesson plans. 1981.

Resources -- Grades 2-3

36 pp.
Focuses on the resources used in the production of goods and
services, emphasiiing the scarcity of I C4,0111 t es and taw nerd for
decision-making. Includes six lesson plans. 1981.

MoneyGrades 4-5
49 pp.
Expands the concept of money, its tidy Images over bar , and the
advantages and disadvantages of using cfedit. Contains exerc ices
on checking and savings at counts, and t ()mph! ing interest.
Includes six lesson plans. 1981.

ScarcityGrades 4-5
43 pp.
Expands the «mt ept tat st art its (limited resources,. introducing
opportunity costs and the need for decision-making in allocating
capital, human Mid natural resourc es. Includes six lesson plans.
1981.

Consumer Economics: Decision-MakingGrade 5
51 pp.
Using the "1 r ade-Ons- seam's, See 9 and 38 in -Classroom Mate-
rials..) introduces a five-step decision-making model. kmphasires
that sc arc ity requires c hoicc's resulting in trade-offs and opportun-
ity «)sts. Highlights the important e of t omparison shopping.
Includes eight lesson plans. 1981.

Property, Taxes, and Government
ServicesGrades 5-6

55 pp.
Explains the kinds of goods and services provided by lot al, state.
and federal governments. and the pllipows and types of taxation.
Contains tax intormation relevant to 1 lorida and must be adapted
to other locations. Includes six lesson plans. 1983.

Center for Iconomit Education
University of Florida
186 Norman Hall
Gainesville, I L 32611
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DECISIONOMICS

300 pp. $25.00
Uses activity worksheet approach to teach economic- concepts in
grades 1-6. Focuses on reading and math skill development. Some
activities correlated with ABC Social Studies and Holt Reading
Series but not dependent upon them, Each lesson requires 10-60
min. instruction time with 10-15 min. teacher preparation time.
Includes background information, glossary, class record sheets,
audiovisuals, and bibliography of children's story books. 1982.

Center for Economic Education
College of Education
University of South Florida
Tampa, 33620

DUVAL CONSUMER EDUCATION CURRICULUM

Seven guides for elementary grades. Free (specify volume title).
Presents basic economic concepts with a strong consumer educa-
tion emphasis to be incorporated into language arts. mathematics,
and social studies curricula in grades K-6. Each unit contains
objectives. content overview, required materials. lesson plans,
activity sheets, vocabulary, and unit test with answers. Instruction
time varies, and each lesson needs 15-30 min. teacher preparation
time.

Goods and Services: A Language Arts Unit
For Kindergarten

78 pp.
Introduces concepts of goods. services, and scarcity while devel-
oping Leading readiness skills. inc lurks eleven lesson plans, ear h
designed for 20-30 min. instruction time. 1978.

Counting Money: A Mathematics Unit for
First Grade Students

46 pp.
Teat hes student~ to identify the four c ommon «)ins by names and
numerical values, emphasizing addition and subtraction of c °ins'
values. Includes fourteen lesson plans designed for 30 min.
instruction time. 1978.

Solving Consumer Problems: A language
Arts Unit for Second and Third Grade Students

91 pp.
Identifies consumer problems emphasizing «rasumer prole( lion.
rights and responsibilities. Assumes beginning reading skills
although nonreaders can participate. Includes fourteen lesson
plans requiring 20-45 min. instruction time. 1978.

30
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Supply and Demand: A Social Studies Unit for
Second and Third Grade Students

53 pp.
introduces the relationship between supply, demand, and price,
emphasizing how it affects the production of goods and service.
and the n*,?ed for decision-making. Includes thirteen lesson plans
requiring 30 min. instruction time. 1978.

Savings: A Mathematics Unit for F mirth
Grade Students

Grade level

Economic Content Areas

3

Basic I «monric Problem

66 pp. 4 5 6

Introduces savings, focusing on why and how people save.
Assumes skills with addition and subtraction. and familiarity with Measurement of Ec onomv
multiplication. Includes eight lesson plans requiring 45 min.
instruction time. 1978. I-conomic SY, ems

Taxation and Government Services: A Social
Studies Unit For Fifth Grade Students

81 pp. 5 6
Introduces relationship between services provided by local, state,
and federal governments, and taxation, emphasizing the effect of Government
taxes on consumer spending, and the kinds of government servi-
ces provided. Inc 'tides twelve lesson plans requiring 40 min. Money. Credit and 1inancial
instruction time. 1982. System

You're the Boss: A Social Studies Unit for Sixth
Grade Students

81 pp.
Des( rihes how to start a business, emphasizing c ompetit ion and
the production prof, ess. Inc lucks twelve lesson plans requiring 40
min. instruction time. 1978.

University of Akron
Center for I conomic I.duc ation
College of Education
look Hall, Room 435
Akron. OH 44325

5 6

sionev, C redit and Financial
Sysini

Market S stem



Grade {mei
ECONOMIC EDUCATION FOR ARKANSAS
ELEMENTARY SCHOOLS Economic Content Areas

260 pp. $12.50 K 1 2

Presents an overview of has economit t oncepts. featuring et cr.
nomic understandings and activities to be incorporated into the Basic Economic Problem
social studies curriculum in grades K-6. The nine topical areas
covered at each grade level are scar( vconomit analysis. e o- MCsiSliWillt`111 t worm
nomic goals, productive resources. market economy. (imam
institutions, circular flow, resource extenders, and interdepen- Gm yr nmern
Bence and trade. Each lesson requires one hour instruction time
with 15-60 min. teat her preparation time. Int lodes bibliography, Ft ()mimic Systems
glossary, and index. 1981.

Money. Credit and F inanc ial
Arkansas State Council on Economic I ducati m System
Arkansas Department of Education
Room 40413 Market System
Little Rock, AR 72201

ECONOMIC EDUCATION FOR COLUMBIA
SCHOOLS

110 pp. $5.00 h 1 2 3 4 5 6
Presents units to be inc ()yowled inter social studies cur ric ulurn
for grades K-6, focusing on scarcity, produc Lion, markets. money, Bask Economic Probkm
and government. includes overview. vocabulary, objec-
tives, lesson plans, activity sheets, pre- and post-tests. bulletin Measurement of Economy
board ideas. and bibliographies of music, books, and audiovisual
materials that can be used to support units. Designed for use with Government
Laidlaw 13rot hers' Iiriderqauding Social St udieN Program, but not
dependent upon it. 1983. E ccirmmit Systems

University of Missouri-Columbia Money. Credit and F inark ial
Center for Economic Education System
228 Professional Building
Columbia, MO 65211 Market System

TEACHING ECONOMICS EFFECTIVELY

Three volumes, (Levels 1-2, 97 pp.; levels .3 -4, 113 pp.; Levels 5-6, K 1 5

112 pp.) $3.00 each volume; $8.95 for set.
Presents lesson plans to teach the economic concepts of scar( ity. Basic Economic Problem
decision-making, opportunity cost,, Libor,. specialization, and div-
ision of labor in grades K-6. Bawd on Joint Council on Economic NiVaStlit'IlleIll Of i It onorm'
Education's MaNter Curriculum Guide, Part Primary [eye/. Each
lesson requires 15-20 min. Ica( her preparation time. Includes Government
objectives, procedures, and materials for eat h ac tivity, glossary.
and tests. 1979. it onomit Systems

Center for Economit Education
St. Cloud State University
St. Cloud, MN 56302

Money, Credit arnel Financ ial
System

Market System



Economic Content Areas

I he Joint C. uuncil on Economic. [dm ation's set of hjsit a not epts for
teaching econornit s in schools have been grouped into the following
t ontent ideas:

The flask It onormt Problem

Wants
Productive resources - land/labor/capital
sc arcit y
Cost opportunity cost and trad -olts/tiet ision-making

Measurement of the Economy

GNP
Income
Consumption
Savings
Investment
Economic growth

Government

Government Mooch and services
Taxation
Regulation

conomic Systems

Types of systems - t ommandimarketi nixed
Distribution of wealth
Division of labor/Interdependent e /spec ialliation
Ix( hange

Mcmey, Credit and the Financial System

Harter
Money
Coin and current y
Demand deposits - checks/elm ironic transfers
Financial institutions
The Federal Reserve System
Credit
Interest
Inflation and deflation

The Market System

Markets
Supply and demand
Competition
c °non* incentives (wages, p; of Its)
m rep, eneurship
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